
NOT ONLY WE USE

THE BEST OF

TECHNOLOGY AND

TOOLS TO ENSURE

THAT ALL JOBS

ARE DONE QUICKLY

BUT ALSO GIVE

ATTENTION TO

DETAILS AND

ENSURE

EVERYTHING IS

DONE CORRECTLY

SHARES MANAB
PAUL, FOUNDER,

SREE BALAJI
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on-time project delivery. Trust and reliability are

the Group's watchword and core belief. The keys

to the success of Sree Balaji includes on-time

delivery strict quality control, outstanding cus-

tomer service, clear marketable titles, together
with transparent communication skills.

DELVING DEEP
"Once I came into the real estate industry in 2007,

I realised that this was one of the principal

requirements of human Iife. Out of the three basic

requirements - food, clothing and lodging, I am

serving one. ln a real estate transaction, more

than money a lot of human emotions and senti-

ments are involved which inspires me to delve

into this industry. lt is a once in a Iifetime invest-

ment for a lot of people and involves a Iot of

emotions," shares Paul.

FACING CHALLENGES
"l do not hail from a business family, let alone real

estate. I somehow met a brother who was into

real estate, and that is where my journey begins. t

had no experience and almost started from
scratch. My first project was a small G+3 building
project. Back then in 2007 -08, there were a lot of
ifs and buts involved in real estate. Availability of

information was also scarce. The awareness of
good products and works was also low and I feel

that back then we could not deliver the best qual-

ity product. But now we have been able to tackle

that problem," exPlains Paul.

WHAT,S DIFFERENT?
"Trustworthiness and our commitment are what
makes us different from the others in this sectors.

Our continuous investment in research and devel-

opment to ensure innovation is also something

that helps us stand out," informs Paul.

GHANGING TIMES
"The socio-economic environment has changed a

lot. There have been several rapid changes in the
last 10 years. We are about to enter the era of 5G

internet connectivity. I am looking forward to
further changes in the coming years. Post Covid,

the demand and requirement of consumers in real

estate products has changed fundamentally. The

demand for bungalow projects which was low
previously, has seen exponentia! growth. The

demand for open space and garden area has also

seen growth. ln the future there might be more

inclination towards properties like farmhouses

and properties in the outskirts," believes Paul.

VISION FOR THE FUTURE
"With each of my projects there is a blend of
hospitality involved. lalso have another brand

called 'Panthashala'. lt is basically a club house

where we offer a premium guest house along with
!uxury restaurants, bars and other amenities. !n
the coming days, I plan to further explore the hos-

pitality sector. Alongside the real estate andustry,

I also want to innovate in the hospitality sector-

What I like about both these sectors is that both

creates large number of employment,"
states Paul.
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